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 Empowers the consumer.

 Provides a team approach with the provider.

 The consumer chooses the goals they want.

 Problems, goals and interventions are in the 

consumer’s words.

 Specific problems and goals allow for 

potential research.

 This format is endorsed by third-party payers 

and the Joint Commission and justifies billing 

for services.



Detail specific problems using the person’s 

words

 Jointly develop specific and measurable 

goals, again, using the person’s words

Develop mutually agreeable interventions

 Assess with the consumer the success or 

failure of the interventions

 Adjust the interventions



Use the consumers words.

 Be as specific, simple and concrete as 

possible.

Quantify the problem as much as possible

 Restate the problem back to the consumer

Use rating scales, charts etc. so that the 

consumer can detail the problem.

 Avoid general terms such as anxiety, 

depression, agitation, aggression etc.



With the consumer, develop specific, realistic 

and measurable goals.

 Include timelines for the goals.

Have the consumer confirm that if the 

specific goals are achieved the consumer will 

be satisfied and treatment will no longer be 

needed.

 Prioritize the goals



With the consumer choose common sense, 

realistic interventions.

 Reassure the consumer that not all 

interventions will work. Interventions that 

fail, provide information to develop better 

interventions the next time around.

Most importantly, develop a team approach 

whereby the provider can support the 

consumer to continue the process until the 

endpoint is reached. Patience is the key.



Did the person reach the goal they wanted?

 If not, have an honest discussion as to what 

they believe went wrong. Was the 

intervention unrealistic? Did it address the 

problem? Did the person carry out the 

intervention as agreed?

 Reformulate the intervention for that 

specific goal based on this new information.

 Reassess, reformulate until the end goals are 

met.

 Support the consumer to be patient.



 Problem number one-

crying spells five times per 

day

 Problem number two-

Every night takes two 

hours to fall a sleep

 Problem number three-on 

the average a half hour 

late to work every day

 Goal - one crying spell per 
month by the end of the 
month

 Goal-fall asleep within a 
half hour 6/7 nights per 
week by the end of the 
month

 Goal-on time to work 4/5 
days per week by the end 
of the month




